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DIGITAL JOURNALISM BOOTCAMP

Google’s tools for newsgathering and reporting across cultures

Organized by the United Nations Alliance of Civilizations and Google 

In association with the World Bank Institute

Tunis, November 13, 2012

Program description
November 12, 2012 (7pm- evening)

Dinner and Cultural Tour (location tbd)
Wednesday, November 13, 2012

Finding the hot keyword (9-10:30am)

Journalists use search engines to do their jobs everyday, from finding story ideas to locating sources. This workshop will help journalists receive more accurate search terms on the web by exploring which “trigger” words to use, how to filter out unwanted content from their search queries and the benefits of using more advanced tools like Google Trends, or Google Insights to compare what keywords people are searching for on a daily basis and how often. It’s important for journalists to monitor hot topics and gain a snapshot of the public’s collective mind and this workshop gives them the tools to do so.

A peek inside the data journalism handbook (10:45am- 12:15pm)

It’s no secret that data gathering and journalism go hand in hand – but then what? This workshop will give journalists the nuts and bolts training on spreadsheets, acquiring data from local open data portals, cleaning up data and creating visualizations with it. Some of the tools explored in this workshop will be: 

Google Correlate: mines similar patterns in search data terms. It allows comparisons of search terms over a specific time series or specific location. You can also compare your data set and map it against Google’s search terms. 

Google Fusion: these tables manage large collections of data so you can query, map, time graph, chart and add interaction (including user comments) to them. They facilitate data mapping. 

Google Refine: when working with messy data, this tool enables users to clean it up, transform it from one format to another, extend it with web services and link to databases. This tool is particularly useful for comparing geocoding results, satellite imagery, etc.

## LUNCH BREAK # (12:15pm-1:45pm)
Mapping out your story: Mapping tools for journalists (2-3pm)

Maps can be wonderful complements to the right story. Journalists can map the location of tweets to confirm locations or developing events, map data like layoffs or campaign contributions by area, map weather patterns, demographic breakdowns, compare geocoding results and satellite imagery – the possibilities are endless. This workshop will provide an introduction to GIS (Geography and Geographic Information Systems) that will allow journalists to map and layer different data sets. Another tool explored in this seminar will be Google Earth: a great tool for journalists trying to get specific photographs of an area far away, or what an area used to look like. Google Earth also helps give mapping a more visual element. These, and many more, are some of the uses for multimedia journalists that the seminar will focus on.

How online tools can increase transparency in journalism  (3-4:30pm)
This workshop will offer an overview of Crisis Response/Transparency Report, Mapping for results, Open Finances, the Bank’s data platform, the Open Aid partnership, the Bank’s open government tool kit and learning materials from the Open Development Technology Alliance. 

How to get the best sources in your newsroom (4:45-6:15pm)
The rise of technology has meant a lot of things for journalism, one being raising the bar in terms of sources for stories. With just a phone or video call you can have some of the leading experts weighing in on your story, or first hand witnesses giving an account to your viewers – even if they’re all the way around the world. Some of the tools this workshop will help journalists explore and master in terms of professional newsgathering are YouTube and Google Hangouts.
6:30pm wrap up 
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